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Meetings held § Saturday of the
month, U3A rooms in Woongarra
Street, opposite the Parish Hall,
starting at 10.00 am and finishing
1.00 pm. Critiquing at 9.00 am.

Hi Everyone

For something different this month, | received a Letter to the
Editor. Then, | received another. Look inside, and thanks to t
who wrote them. Send me some more next month.

IOm excited about DesOs workshop. It will be fun to make &
and once | know how, | want to make a Oreal® book of poetn
DonOt forget to bring your materials. See DesOs list but don(
buy anything from the things | have marked as being in
abundance in my office We are encouraging everyone to mak
OA BookO overtiChristmas break. It can be any sort of book
you can imagine. WhatOs inside is up to you. There will be ng
judging of them, but bring them along to the January informal
meeting and we can talk about how we are going. Bring the
finished book to the Feuary meeting.

Some of us are off to the Library Trivia Night on Friday nigh
see how much we know and have some fun representing the
in the community. | wonder how we will go.

Look inside for info about Writefest and the Masterclass.

Jan

Assignment checklist:
¥due at meeting®topic set in
previows Accents
¥3 copies, write® name on cover
sheet only
¥title, word countand page numbe
at top of each page
¥one side of white A4 paper
¥double spaced (or 1.5)
¥3 cm margins, size 12 font
¥Times New Roman, Times,
Courier or Courier New
¥indent first line ofparagraphs (5
spaces) but not the first paragrapt

Assignment to rand in at Decembermeeting
(Remember to submit 3 copies for the judges)
Something you didhknow about Christmas

A little research a humorous story about Christmas based
piece ofobscure Christmas trividhis will be judged by the club
at the Decembeaneeting.Up to 500 words.

October points scorers {Travel article from another planet)
Judy Milgate: 100 Stan Jago: 40 Jenny Duffy: 70
Lorraine Heyes: 40 Lyn McDowell: 30

Mark Connolly: 50 Des Allan: 30

¥left aligned, right margin ragged
¥No spaces between paragraphs
¥only one space between words &g
sentences

¥© may be included

¥no staples, use paperclips
¥place work in plastic sleeve

Next Meeting

Saturday 19 Decemberat U3SA Rooms in Woongarra St,
opposite Parish Hall. 9.00am for critiquing, 10.00am for
meeting.

| try to leave out the parts that people skifElmore Leonard

We thank Jack Dempskjor assistance in printing this
newsletter.
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Well the Crush Festival is over and our
WritersO Club certainly did its bit! We were
represented at the Arts Market, the Creativity
Meets Climate Change Workshapd of

course the weekly Olimerick and all things
writing, meet and greet sessionsO in the main
street. AKA Writers @ Play and we certainly
did have some fun.

| think we certainly attracted some interest
and gained publicity for our Clubhopefully
we will get a few new members.

Our meeting this month will include a
workshop from Des Allan on the Art of Book
Making. This looks very interesting and with
Des as the tutor it will no doubt be highly
entertaining.

Christmas is nearly upon us again. Wd ha
lot of fun last year with our OAlternative
Christmas CarolsO. If you have any bright
ideas/suggestions for this yearOs Christmas
meeting, donOt call me. | am going on a
cruise and wonOt be there!!

Happy Writing
Lorraine

Lettersto the Editor
Jan

I've quickly scrolled through the
newsletter and was absolutely

delighted to see the photos. I loved

the one of the Irish Wolfhound, which
brought back many warm memories of my
dog, Virginia Wolfhound, who we

called Woof. She was my dog when |
was atee nager and I still miss her,
thirty years later.

Janet Munro

Damn | love the 50 word challenge, it
really gets me going and good chunks
of writing in my manuscript follow
after | do it.(Just need to learn how

to write so that publishers like my
work!)

Dean Anderson

WRITEFEST 2010

Saturday 15 May 2010

Registration and payment 8.30am,
commencement 9am.

Venue: Building 5, CQUniversity,
University Drive (off Childers Road),
Bundaberg.

Cost of WriteFest: $65 (including lunch and
morning and afternoon teas); $35 students 15
and under

Cost of Saturday or Sunday Masterclass:
$90

Cost of combined Saturday WriteFest and
Sunday Masterclass: $140

Details on additiongbresenters and
workshops will be coming shiby.

The following masterclass (held Saturday and
repeated Sunday) and one workshop are
confirmed.

BRINGING YOUR CHARACTERS TO
LIFE Masterclass

With Deonie Fiford

Deonie Fiford has more than ten years
experience as a senior editor within the
Australian pblishing industry. She currently
works as a freelance editor and teacher.

Every writer wants their characters to be as
realistic as possible, but how can you make
readers believe in thentfow can you bring
them to life?Experienced editor Deonie

Fiford will help you discover how to show
your characters to the reader and strengthen
your writing skills. The masterclass will focus
on the importance of Oshow, donOt tell® and
how this can enhance characterisation, as well
as exploring voice, dialogue and other
techniques. Participants will complete a
number of writing exercises that will give
them the skills and confidence to create vivid,
memorable characters.

N.B. Writers who have, or are currently
working on a manuscript are invited to apply
for this Masteclass. Please submit-1(%
pages and a one page synopsis to Deonie
through the Bundaberg Writéd€lub Inc via
email tonovels@sandycurtis.coor hard

copy to PO Box 1486, Bundaberg Qld 4670




by 9 April 2010. Participants will be selected
by Deonie based on this submission. The
masterclass is limited to 10 participants.
Writers will be advised of the outcome of
their application by80 April.

DIGITAL STRATEGIES FOR WRITERS
with Kate Eltham, CEO of the Queensland
Writers Centre

How can you use digital platforms to connect
with readers and other writerg?hat online
tools will help you market and promote
yourself as an authoFow can you publish
your work in the digital realm, through e
books or other productdate Eltham will
provide you with an overview of digital
publishing and the opportunities it can open
up for writers in Australia.

Future Assignment Details

For the January informateeting. Bring
along your OBookO as a work in progress.
This can be whatever you want it to be. This
wonOt be judged, except by OOOhs and
AAAhhhs.

For the February meeting. A story for
children.

50 Word Challenge

Something for you to do just fdun. It's all
about participatio®no excuses! 50 words,
prose, poetry, anything.

Preferably email entries, or post to PO Box
1188, or drop written entries to my office at
85 Barolin St (under the door if after hours).

50 Words starting with the words OSo
littleEO
50 words using Oblack® and Ogiftd
The story continues!

'He was blocking my view of Marion standing frozen
on the beach. Black wolf hair rippled in the bright
moonlight as he stepped menacingly towards her.
My own Gift flared instantly, myvriters block now
forgotten. This is my Island and | dbshare well with
others, | am Hunter.'

Dean Anderson

Black and blue mottled his young face, lips
swollen and skinned knuckles covered in
crusted blood. It did not matter anymore to
him standing naéd outside in the warm
evening rain, his face turned skywards .The
latent Gift fully awakened now from his
initiation, for he is Laikaen forever now.

Dean Anderson

It is again the silly season
When you lose rhyme and reason.
Spending now a consuming gam
As if moneyOs out of fashion.
Your credit card once was in the black,
But now you fool you pay it back,
And though itOs time for gifts and beer,
Thank God it comes just once a year.

Stan Jago

OBegorrah!O said the Irishman, shaking his
head sadly. OTis a black day when a man is
given a gift of a bottle of scotch and a haggis
for Christmas.O

Judy Milgate

The sky darkened to black. Would the gift
arrive? Soft gentle rain to penetrate the
cracked soil, wash down sun blown flora and
provide sustenance to wild life. Perhaps
instead of drought, we will see flood or fire?
Who would know, this is AustraliaGidday
Mate, have a good day.
EEE.

Black dog depression swathed her senses. A
thick cloak created isolation as no glimmer of
light could chink through the weave. The gift
of sunbeams in life was obliterated. Nancy
couldnOt fight the strength of blaclgdde
had visited before, stealing the sun and
thoughts of tomorrow.

Lyn McDowell
ONever look a gift horse in the mouthO was
what my Grandma always said. However as
| looked into the black abyss and smelt the
foul fetid breath of decaying teethdécided
that being a veterinary dentist, albeit a



wealthy occupation, is not all itOs cracked up  eyes dry and scratchy. But | must leave no

to be. stone or rock unturned in the never ending
search for the ultimate gift.

Looking for opalfind the big black one.

Why are opals only found in barren, Lorraine Heyegwith a little help from Tony

Godforsaken land with impossible climates? Heyes)

Dust pervades my every oaé and leaves my

BOOKMAKING MINI WORKSHOP FOR NOV EMBER 2009 MEETING

| will give a half hour introduction to making your own hardcover book. For the mini workshop you
can bring the items listed below. However making a hard cover book will take a little more than 30
minutes. Also | canOt bring the industriitking machine to you. To actually make a real book

next year we will need a suitable venue or lay down drop sheets at U3A. For this meeting we can
put down paper. A really determined member might be able to make their book at the meeting or at
least @ home and complete it. However my plan is that we each build a template minibook that you
refer to regularly when you are binding your real book. At the mini workshop you might decided
that what | am suggesting is not what you had in mind. We candmutsdi the topic.

The things you will need to bring to the workshopare;

I Scissors.

I A stapler. Office size or larger. A box of stapt&s At the workshop we will discuss the use of
the stitching machine but it wé@rbe available on the day.

I Staplepuller. **

I At least a 100 sheets of 142 x 106 mm approx (preferably used paper as | hate destroying gooc

paper). However if you want to actually write in your mini book then make it out of good clean

paper. The sheets come from folding and cutting 4rsAeet twice. The front cover will be 71

x 106.

PVA glue. The old binders used rabbit skin glue.

A manila folder (preferably coloured and clean) that you will have to cutup.

Two bricks as weights (very optional).

Two pieces of pine 140mm long (vaagproximate) and definitely no more than 100 mm high

(can be much less) .

I Abulldog clip, the bigger the bettet.

I A clamp (cheap from Crazy Clarks) but | use a vice. The vice is the big expense but one is not
essential and certainly not essential andhy.

I A printed cover (which you can stick on) and printed spine and/or design for the cover are
optional extras. | think the mini book will look good without any embellishment. However, if
you have the title ready you can make up your mind on the gay fvant to stick it on. The
cover name can be as small as 60 x 60 mm.

Note from Jan. | can bring the items marked vith ** above so donOt buy them.

| will provide the hard covers (70x106) and other extras. The cosbev#B for materials at the
workshop.

Making a hardcover book is an exhilarating tactile exercise. However most of the process is mental
and there is no point rushing into making your book. The plan for your book is the most enjoyable
part so completingour book at a mini workshop defeats the whole purpose. Better you make a
minibook template at the mini workshop.

Des Allan 20 Oct 2009



This article came to me from the world of
business. The author, gave me permission to

reprintit. Check out her website, there is a
wealth of information about business writing.

Storytelling in our marketing
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We all love a good story, sc
how can we use stories in
our marketing material?
ItOs easier to tell stories
when faceto-face with a
prospect but we can also
use some storytelling
concepts in our witten marketing
material.

How to use a storytelling
structure

A storytelling structure is easy to follow as
we are all familiar with how stories work. Ros
Jay, author oHow to Write Proposals and
Reports that get Resultays writing using a
storytelling structure has four components:
position, problem, possibilities and proposal.
Take Hansel and Gretel, for instance.

Position

Hansel and Gretel were left in the woods by
their parents (woodcuttend stepmother),
who couldnOt afford to look after them any
longer.

Problem
They found a house made of gingerbread, but

unfortunately it belonged to a wicked witch
who imprisoned them.

Possibilities

They could try to escape or they could trick
the witch. Otherwise they would be cooked
and eaten by her.

Proposal

In the end the best option was to trick the
witch by pushing her into her own oven so
she burnt to death. Then Hansel and Gretel
escaped and ran home.

Using this structure, if are writing adzhure

or proposal, you first set the scene and make
your potential clients feel you understand
their situation. Often this means stating what
both you and the reader already know, but
you are establishing common ground.

Once you have demonstrated yowerstand
their situation, you can discuss their problems
(you would probably choose a word other
than OproblemO) and how you can help. You
may not write about possibilities, but
considering your clientOs options helps you
state the benefits, rather thastjthe features,
of your products or services.

In my view, this structure doesnOt work as
well with web copy where your writing has to
be more direct. You donOt have time in web
writing to do much scene setting. The
exception is the US style of lorappy
marketing pages (e.qg.
www.mequoda.com/freeeports/master
landingpagetemplate.

Telling stories in your case
studies

Case studies allow you to demonstrate how
your producs and services work in practice or
how other clients have benefitted from them.
In other words, they are stories, and are
powerful on the web as well as in your print
material.

In a blog posting, Seth Godin, author of
Purple CowandAll Marketers are Lias,
itemises some of the ingredients of great
stories that you can use to make your case
studies powerful.



Great stories are true and trusted.

¥ Great stories make a promise. They
promise fun, safety or a shortcut.

¥ Great stories are subtle. The fewer

detals a marketer spells out, the more

powerful the story.

Great stories happen fast.

Great stories appeal to our senses.

¥ Great stories are rarely aimed at

everyone. The most effective stories
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match the world view of a tiny
audience that spreads the story.

You can read the full blog post &eth
Godins website

Mary Morel , The M Factor, works with
individuals and organisations to improve their
writing (grammar, reports, board papers etc)
www.themfactor.com.au

BANE

ITERS

STIVAL

This session was hilariouslick Earls (centre)
and Dominic Knight (right, from Chaser)

were interviewed by a guy with the thickest
Scottish accent | have ever heard. People were
in stitches with this comic duo. Nick talked
about the outrageous things he has done in
naming characterto have a go at people who
had it coming. They had the audience

laughing at extracts from their books.

9-13 september 2009

Girls Talk EroticaDb They addressed the old
guestion of the line between erotica and porn.
Toshba Learner (left) read an erotic scene she
wrote from the manOs point of view. She ran it
by some male friends and they thought it was
authentic. Claire Halliday (centre) was
commissioned to write a sex book and
decided she had to write about her own life
and the relationship issues faced by busy
mothers. Krissy Kneen (right) wrote of her

sex addiction, but sex was merely the
background. It was really about people and
relationships.



Adventurers who climbeHimalayas trekked
the Arctic andcame back to write about it.

Noel Fogarty readingi poetry in the Red
Box.

ThatOs all | have from Brisbane Writers
Festival.

A little more from the Ogreat storiesO article

Great stories donOt contradict themselves. If
your restaurant is in the right location but had
the wrong menu, you lose. If your art gallery
carries the right artists but your staff is made
up of rejects from a used car lot, you lose.
Consumers are clevand theyOll see through
your deceit at once.

Most of all, great stories agree with our world
view. The best stories donOt teach people
anything new. Instead, the best stories agree
with what the audience already believes and
makes the members of the audie feel smart
and secure when reminded how right they
were in the first place.

Candid shot Laree and new member Mark.
Some serious discussion about YA(Young
Adult) Writing and the turning of words into
manuscripts.

Candid shot Last moments diVriters at
Play. Everyong' exhausted. October was a
big month.

Lorraine offering up a Limerick to the spirit
of Ireland and to Crush. Pity Jan was
distracted by the camera.

50 Words from your editor

IOve been too busy to write 50 words. | seem
to have leen in some black hole of computers,
images and poetry. Give me the gift of more
time, pleeeeeease.

And by the way, everything in life is
writable about if you have the outgoing
guts to do it, and the imagination to
improvise. The worst enemy to creativity
is self-doubt. ~Sylvia Plath



Inkjet RefillsDRibbon Repack®Laser RefurbishmefD.l.Y. Ink Kits

Brenda Cobb Phone/Fax 4151 1878

http://www.pcs - gld.com.au/

Shop 3 Electra Court, Electra Street, Bundaberg 4670

Tired of paying for new printer cartridges?
Save money by having them refilled by the gerts at PCS, in Electra Street (behind Kmart).

Tell them youOre a club member anthat we appreciate their sponsorship.

Return Address

Bundaberg WritersO Club
P O Box 1486
Bundaberg 4670
Queensland



